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The Pet Trade!
Primates As Pets

Primates are kept as pets all over the world even though 
they are not suitable pets at all!  Though some countries 

have many legal breeders,  many pets in certain countries 
come straight from the wild. [8] Certain species are nearly 

impossible to breed in captivity  and many species are 
illegal to trade, so illegal smuggling is the only way to 

obtain them.[4][5]  For every animal taken from the wild 
and successfully sold as a pet, many more die along the 
way.[5][8]  Pet primates are often taken as babies that 

should be living with their mother.[8] This means the 
mother, and possible several other members of the 

animals’ social group, are killed in order to get the baby.
[8]

In this pamphlet we aim to explain how social 
media can impact the primate pet trade, and how 

you can  take action against the spread of 
irresponsible images on social media. 



Social Media!
Studies have shown that though viral 

imagery of “cute” animals has the 
potential to raise awareness about 

conservation and animal welfare, they 
can also promote false ideas and animal 
cruelty.[5][6][7] This type of imagery has 

also been shown to hurt conservation 
efforts and fuel public desire for wild 

animals as pets, potentially 
perpetuating the illegal pet trade.[5][6][7]



Social Media!
Examples:

Chimpanzees In Entertainment
A study by Schroepfer et al.  [7]  showed that watching 

advertisements that used chimpanzees not only reduced 
viewer understanding of conservation and welfare 

concerns, but also increased viewer tendency to view 
chimpanzees as suitable pets.  These types of ads use 

infant chimpanzees who are small and seem docile, often 
wearing human clothes, trained to act like humans, and it 

is suggested this leads to the misperceptions of the 
viewers.[7]

Another study by  Ross et al.[6]showed that people who 
viewed images of chimpanzees with a human were 

35.5% less likely to describe them as endangered and 
30..3% more likely to describe chimpanzees as suitable 
pets than those viewing images of chimpanzees standing 

alone.  



Social Media!
More Examples:

Loris Videos
In 2009, a video of a slow loris being tickled went viral. 

A study published in 2013[5] determined that from 
2009-2012  33.9% of comments  on the video either 
commented on the cuteness of the animal, or expressed 

desire to own one.  19.9% of comments were factual 
about welfare, behaviour or threats facing lorises in the 

wild. The study also showed that though some views 
changed over time, knowledge about conservation 

concerns and the illegal status of the loris trade did not 
increase.  Since this video there have been several other 

viral videos of lorises as pets .



Social Media!
More Examples:

Photo Prop Tourism
A popular tourist attraction in many countries is to take a 

photo with a wild animal. The animal is often on a leash 
and tourists are allowed to take photos touching it or 

holding it. There are significant implications for welfare 
and conservation. Rihannas’s famous photo of herself 

with a  loris in Thailand went viral and had a similar 
internet response as the slow loris video.  The photo prop 
trade has been listed as one of the major threats facing 

slow lorises along with the pet trade and lorises are 
known to cruelly have their teeth ripped out in 
preparation for their human interactions. [5]



Where You come in!
Your Voice Matters!

You have the power to make a difference in this world and you 
have already taken the first step be volunteering here at 

C.A.R.E!

However, the images that you send out to the rest of the world 
about your experience here are just as important. 

You can be an ambassador for wildlife  conservation and 
animal welfare, so we want to encourage our volunteers to use 

social media responsibly in order to educate and spread 
awareness and NOT promote the pet trade.

Family and Friends
You may not realize this, but no matter how many friends you 

have on Facebook, your social media network is a huge 
opportunity for spreading awareness. [1][2][3]

You most likely have lots of family and friends who don’t know 
what is happening to primates in the wild, so using Facebook as 

a platform for education is a great opportunity to help 
conservation efforts! [1][2][3]



Context Is Key!
The Importance of Context

Posting photos and videos on social media with a detailed 
explanation of the work done here at C.A.R.E. as well as a 

disclaimer about why no one should have a primate as a pet has 
the potential to create a productive dialogue with your family 
and friends. Images of primates accompanied by accurate 

information about their conservation status can make a 
difference.[4][5][7]

Where Context Falls Short
Unfortunately, anything posted publically can be seen by more 

than just your Facebook friends. Public posts and YouTube 
videos are easily reposted without the proper context and can 

be used by almost anyone to promote any agenda. Even 
images of wild animals without appropriate information do little 

to educate.[7]

How Good Intentions Can Go Wrong
Even celebrities who promote conservation efforts can 

unintentionally promote the pet trade by posting videos and 
images without the proper context, and often lead naïve viewers 

to cruel videos. [5]



Our Contract!
What We Ask

All volunteers sign our contract and agree to the following:
1. Agree not to publically post photos of baboons interacting 

directly with humans. This includes photos in the nursery, 
photos with sanctuary baboons, photos walking babies, photos 

of babies in the mountain lodge in diapers, interacting with 
domestic animals, drinking from baby bottles, sucking on 

pacifiers or similar behaviours. 

2. Agree to take down any photos if directly asked to do so by 
C.A.R.E. staff or management. 

3. Only post photos that fall under the following categories:
 a.) Public photos of  activities around the center: cleaning, 

preparing enrichment, enclosure maintenance, or wildlife 
spotting etc.

b.) Photos of humans with baboons that are specially curated 
so only close family , friends and informed individuals are able 
to see them. These photos MUST be accompanied by textual 
context that explains what C.A.R.E. does and why primates 

should never be kept as pets. 

4. Agree never to post videos to YouTube publically or in 
order to make money from the imagery. 



Our Contract!
Why We Ask

We understand how tempting it might be to post a photo of you 
and a baby as your profile pictures, but we hope that 

understanding the negative impact this can have will make you 
change your mind.

Photos shared responsibly can do a great service for 
conservation efforts, but the photo prop trade promotes cruelty 

and hurts wild populations [5]. We don’t want C.A.R.E. to be 
associated with the photo prop trade.

As a conservation and welfare organization, we rely on 
donations and third party funding. It is very important for the 

survival of C.A.R.E. that we are taken seriously by our funders 
and potential funders. 

We want to raise awareness of the hard work involved with 
wildlife conservation. We do a lot more than “play with babies” 

here at C.A.R.E. and rehabilitation is really hard work. In order 
to be taken seriously within the conservation community, we 

want to show the diversity of work done here at C.A.R.E., not 
just the play time.

We don’t want to exploit our animals. Using their images  
irresponsibly is unfair to the animals, who have no voice of 

their own. It is our responsibility to make sure their images are 
only being used positively. 



Bad Posts!

This post gives no context, is posted to the ALL of the user’s Facebook 
friends, and promotes holding cute babies.

This post is  completely public, gives no context and depicts a baboon 
drinking from a baby bottle in contrast to a human drinking beer. 
There is  a comment stating that this is the users ‘new puppy” i.e. 

directly comparing a baboon to a pet. 



Good Posts!

 Most importantly, there are custom settings on this post, indicating a 
selected group of viewers, and ample context is given about the work at 
C.A.R.E. and why primates are not pets.  

This post is ideal because there is no human-primate interaction.  
It also takes pride in doing hard work here at C.A.R.E.



How To Be Responsible!
Steps to Take on Facebook

If you post photos or videos on Facebook to share with your 
loved ones here are some steps you can take to make sure they 

aren’t publically viewable:
•  Make a new album just for C.A.R.E. photos. 
•  Write a short description of the album that gives important 

information about what C.A.R.E. does and why our 
volunteers are so important. Remind everyone that 
primates should never be pets!

•  Click the privacy settings and create a custom group. Make 
sure to include ONLY your closest friends and family and 
those member of your community who understand the work 
of primate rehabilitation. 

•  Make sure to caption each picture with a reminder that 
primates should never be kept as pets and context for why 
you are interacting with a baboon in the photo.

Go the extra mile
•  Put a watermark on all your photos.
•  Ask others to un-tag you in public photos.
•  Actively start conversations about C.A.R.E., primate 

conservation and the primate pet trade!
•  Set your friends and family straight if they make 

comments expressing a desire to have a primate as a pet.



Remember These FACTS!
•  Here at C.A.R.E. we hope to  promote the 

welfare and conservation of all primates.

•  Primates do not make suitable pets![8]

•  Social media plays an important role in 
conservation and irresponsible imagery can 
have a negative influence on public 
knowledge and promote the pet trade.[5][6][7]

•  Even photos of you at C.A.R.E. playing with 
baboons can hurt our cause.[6][7]

•  However, shared appropriately, your photos 
& videos can have a positive impact![1][2][3][7]

•  Appropriate context means actively 
describing our work, and explaining why 
primates should never be pets.[7]



WANT TO LEARN MORE?!
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